22 Conpanies, Led by Disney, Philips and Sanmsung, Join as Initial Foundi ng Menbers of
the Alliance Ained at Speeding the Adoption of 3D Entertai nnent in the Hone

LAS VEGAS, April 15 /PRNewswire/ -- The U.S. Display Consortium (USDC) and | nsi ght
Medi a have officially announced the formation of the 3D@onme Consortium a non-profit
al l'i ance of high-tech industry | eaders mobilizing to provide consumers with quality,
yet affordabl e in-honme 3D entertai nment. The 22 international founding nmenbers of the
Consortium were reveal ed at an opening neeting during the NAB conference and incl ude
Board Level nenbers Philips and Sansung, Leadership Level nenmber Walt Disney Studios
Home Entertai nnent, and 19 other nenbers including Thomson, | MAX, TDVi sion, 3Dl con,
Corni ng, Planar Systens, QPC Laser, SeeReal, 3ality, DDD, In-Three, Quantum Data
Sensi o, Fraunhofer Institute I MPS, SinR, Setred, Universal Studios Honme Entertai nnment,
Hol ogr afi ka and Vol f oni .

"This strong international group of founding conpanies is a testanent to the wide
spread interest and possibilities in stereoscopic 3D hone entertai nment," noted USDC
CEO M chael Ciesinski. "W expect many nore to join in the com ng nmonths with our
efforts to help speed adoption of 3D in the home to begin imediately."

At the Consortiums first informati onal neeting at the Sahara Hotel in Las Vegas,

I nsi ght Media, USDC and several founding nmenbers, provided nore details about the
consortium s charter and direction.

The 3D@Hone Consortium has been fornmed to accommpdate the desire within the 3D
industry to speed the conmercialization of 3D hone entertai nment, while delivering the
best possi bl e 3D viewi ng experience to a worldw de audi ence of consumers. To achi eve
this objective, the group is focused on three primary short-term goal s:

-- Creating and publishing useful technical roadmaps; -- Devel oping
educational materials for consumer and retail channels; and -- Facilitating

t he devel opnent of industry standards and their dissem nation.

"This consortiumrepresents an inmportant next step in driving advancenents in
t he burgeoni ng 3D narket," said USDC CTO Dr. Mark Hartney. "W see a host of

new opportunities for cooperation and innovation on the horizon -- not only
for display providers, but for those within every facet of the 3D technol ogy
chain -- and we |l ook forward to working with the consortium nmenbers to

pronote these efforts.”

Driven by the success of 3D in digital cinema, an entire new ecosystemis
form ng to devel op the hardware, software, content and delivery nmechanisnms to
bring 3D entertai nnent into the hone. This will include 3D gaming, sports,
novi es and ot her entertainment. "In 2008, nmillions of TVs, capable of show ng
stereoscopi ¢ 3D content, will be purchased by consuners," noted Chi nnock.
"The val ue of DLP, PDP and LCD TVs sold in 2008 that are capabl e of show ng
HD-qual ity stereoscopic 3D content is expected to exceed $2 billion dollars,
maki ng this narket |arge enough to attract the interest and attenti on of many
pl ayers."

To organi ze the consortium Insight Media and USDC |istened to the concerns
and objectives of many of the key industry players and crafted a nission
statement and consortium focus that represents these concerns and objectives.
As a result, the consortiumincludes four steering teans, to be filled as
nmenbers cone on board, organized around technol ogy scope and function: 3D
Content Creation and Production; 3D Content Storage, Transm ssion and
Distribution; 3D Pronotion; and 3D Displays. Mre details about the steering
t eans, menbershi p packages and proposed organi zati onal structure can be found
at http://ww. 3dat hone. org/.

About | nsight Media

Insight Media is a | eading publishing and consulting firm focused on the

di splay industry. Wth its core team of world-class display experts, |nsight
Medi a tracks the technol ogy, conponents, products, narkets, applications,
manuf acturing and busi ness aspects of consumer professional display narkets.
The conpany publishes daily and nonthly news and analysis, as well as in-
dept h annual technol ogy/ market reports. It also hosts industry conferences,
provides strategic and tactical consulting services, and offers industry



http://www.3dathome.org/

education via webinars and on-site senminars. Mre information is avail able at
http://ww.insightmedia.com .

About the U. S. Display Consortium

The U S. Display Consortium (USDC) is an industry-led, public/private
partnership providing services to the flat panel display and flexible

m croel ectronics industries. Headquartered in San Jose, Calif., the
consortiums primary mssion is to select and nmanage suppl y-chain R&D

proj ects. USDC provi des a conmuni cati on channel anpong industry, governmnent
and the financial conmunities by distributing data and by sponsoring events

t hat broaden the inpact of technol ogi cal devel opnents. Mre infornmation about
the USDC can be found at http://ww. usdc.org/.

3D@HOVE CONSORTI UM FOUNDI NG MEMBER QUOTE SHEET

"As 3D technol ogy transitions fromthe |l abs to the commercial world we see an
essential role for Industry Bodies in accelerating the process. 3Dicon is one
of a handful of conpani es focused on devel opnent and adoption of volunetric
3D and we expect to gain fromand contribute to the 3D@onme Consortium s
efforts to develop industry standards as well as aid in the rapid adoption of
3D in every walk of life."

Vi vek Bhaman, 3Dl con

"As one of the | eading providers of 3D content solutions for consuner devices
i ncludi ng tel evision, nobile phones and PCs, DDD wel cones the formation of

t he 3D@Hone Consortium The Consortiumw || provide an effective forumfor
the growi ng nunber of CE nanufacturers, studios, broadcasters and 3D

t echnol ogy provi ders who now recogni ze the growi ng consuner demand for high
quality 3D entertai nnent. Through the Consortium DDD expects that the goals
of the 3D market can be nore rapidly delivered through the coordi nated action
of a unified industry body."

Chris Yewdal |, DDD

"We are one of the |eading European institutes for applied research in the
field of 3D technol ogy, including 3D inage generation, conpression,

transm ssion and output, as well as stereoscopic displays and touchl ess 3D
interaction solutions. As such we are convinced that the 3D@one Consorti um
will help to propel 3D solutions into consuners' hones by facilitating co-
operation and joint efforts related to content creation, transmn ssion and

out put devices. W feel we can contribute and di scern nuch useful information
as a part of this group.”

Dr. Urich Leiner, Fraunhofer Institute for Tel ecomruni cati ons - Heinrich-
Hertz-Institute

"Planar is a global |eader in specialty displays and values 3D stereo as an
energing growh market for both consumer and commercial applications. As

Pl anar continues to | ead devel opment in 3D Stereo display technol ogy, we | ook
to align with thought-Ieadership organizations such as the 3D@onme Consortium
to continue the evolution of specialty display technol ogies."

Bri an Carskadon, Planar Systens

"3Dis here to stay and is becom ng ubiquitous. Starting as a gl asses based
mar ket, the consumer application market will soon transforminto gl asses free
consuner applications, for which Philips has its auto stereoscopic sol utions.
Content must be scal abl e over creation, distribution and displays. W believe
that depth information, |ike enbedded in our WOWx technology, is the key to
success to B2B and B2C markets in both auto stereo and stereo solutions."

Jos Swillens, Philips 3D Sol utions

"As television evolves, consuners are demanding are ality' nore and nore. So
the video display and content industries have responded by evolving TV
technology -- fromblack and white to color -- and from standard definition
to high definition. We believe the next step in the evolution of TV will be
3-D technol ogy. Samsung is commtted to bringing the very best 3D video
experience to its consuners. In 2007, we introduced our 3-D DLP television.
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And in January of this year, we introduced our 3-D Plasna HDTV di spl ay.
Sansung i s joining the 3D@one Consortium because it provides a good forum
for discussing the best nethods for creating, distributing, and displaying 3-
D content as well as promoting the 3-D Hone Experience to consuners.”

M. Sungho Kim Sansung El ectronics.

"SIM2 Multimedia is the | eading provider of high-end | arge screen systens
(for control rooms, information, comunication, and sinmulation) and

pr of essi onal projection systens for E-cinema applications. SIM decided to
enter the 3D@one Consortiumtrusting that the approaching devel opments in
horme applications will be good for the narket and consuners. SIM is ready
and willing to becone active in ensuring a top-notch quality 3D experience in
every home."

Dr. Donenico Toffoli, SIM

"Quantum Data sees 3D as a rapid growth area in the consuner market. Wth the
rapi d evol ution of 3D technol ogi es needed to support that growh, the
consuner electronics industry will need a way to reliably and quickly devel op
& manuf acture 3D products that work seam essly -- out of the box. Quantum
Data has a proven track record for devel oping test tools for energing

technol ogi es that simultaneously inmprove a manufacturer's time-to-nmarket and
interoperability with other manufacturer's products. Quantum Data | ooks
forward to working with the Consortiumas it invents test instruments that

hel p manufacturers bring 3D products to market -- faster and w t hout

i nteroperability problens."

Mar k St ockfisch, Quantum Data

U S. Display Consortium



